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About UnionBank of the Philippines

/Ranki.ng among publicly -listed universal banks in
the Philippines

A1st| terms or return on equity (ROE), return on assets
(ROA) and cost efficiency

Arth by total assets
/8t by total loans
/4t by net income

Mighest credit rating of PRS Aaa by PhilRatings

Assuer rating of Baa?2

by

IBank
Listed in PSE

[International Exchange Bank)

ASO Certifications

/Completed 9001:2015 Quality Management System Certification

/Ongoing initiative for information security and business continuity
management certifications at enterprise level

/818 branches and 338 ATMS nationwide

/Principal shareholders: Aboitiz Equity Ventures (AEV)

(50%), Insular Life (ILAC) (16%) and Social Security System
(SSS) (19%)
Moodyods | nvestor

Services.

FairBank

{First Agro Industrial Rural
Bank] thru City Savings and UPI

® o

InterBank

{International Corporate Bank)

CitySavings >

UNIONBANK

{City Savings Bank)




Well-distinguished in the industry

Strongest Bank by Balance Sheet in the Philippines
One of the 500 Strongest Banks Worldwide
(The Asian Banker, Nov 2017)

Best Mobile Banking Project
Best HR System Projects
Credit Card Product of the Year
(The Asian Banker Philippines Country Awards, Oct 2017)

chi...

Best Universal Bank in the Philippines
(Capital Finance International.co, Oct 2017)

Domestic Retail Bank of the Year
Debit Card Initiative of the Year in the PHT GetGo
(Asian Banking and Finance Awards, Jul 2017)

—

Best Commercial Bank of the Year

Best Innovation in Retail Banking
(International Banker, Sep 2016)

EURePEAN

Most Innovative Bank of the Year 2018
Best Banking CEO for 2018
(The European Global Banking and Finance Awards, Mar 2018)

Gold Stevie for Employér of the Year in Banking
(Stevie Awards for Great Employers, Sept 2017)

s

ACES AWARDS

Best Company to Work For

(Asia Corporate Excellence & Sustainability Awards, Nov 2016) Digital Bank of the Year in the Philippines

(The Asset Triple A Digital Awards, Jan 2018)

|

GLOBAL MAGAZINE

9
%

Employer of the Year (Bronze Award
(Asian Banking and Finance Awards, Jul 2016)

Most Innovative Banking Brand in the Philippinesg
(Global Brands Magazine, 2017) \

Best Digital Bank in the Philippines
(Asiamoney Awards, Sept 2017)
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Recent Major Developments

Cebu Pacific GetGo Cards
(May 2016)

Bancassurance Partnership
(Jan 2017)

Wealth Management
Partnership
(Aug 2016)

Launch of UnionBank Capital
Accumulation Global Fund of
Funds
(Jul 2017)

First Banking Chatbot (Rafa)
(Apr 2017)

UnionBank Online
(new UnionBank mobile app and web
(Sep 2017)

Vision: To be the authoritative reference for
strategic business, information and
technology assets used to drive informed
decisions and deliver a superior customer
experience across UnionBank

Objective: Ensure alignment &
progress on five (5) corporate archi
1. Business Architecture
2. Information Architecture
3. Application Architecture
4. Technology Architecture
5. Risk Architecture

Enterprise Architecture
(20161 Ongoing)

PARTNERSHIPS & CUSTOMER EXPERIENCE INITIATIVES

Launched ™™

the new

VST ITAO RIS Al
2 5% ViIsA

m First Selfie Bank in Asia

Piloted
Zero Collateral,

Zero Wait Multi-Purpose Loan m
First Paperless Digital Loan

Launched Digital Credit Card
m for Safe and Worry Free Online
Shopping and In-App Purchases

O]\
(Mar 2017)

T
(first jgital and paperless branch)
2017)

ACQUISITIONS*

*subject to closing conditions and regulatory approvals

100% stake in Philippine Resources (PR)
Savings'Bank
(Dec 2017)

_péra '

HUB  voNEY TRANSFER

51% stake in PETNET, Inc.
(Feb 2018)

_UNIONBANK



What makes UnionBank Unique as an
Employer?
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o
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U Creative and Dynamic Work Environment

U Elevating Lives and Fulfilli

U Friendly work environment
<€ Dreams

U Team oriented work FOR

U Market Success

U Leadership opportunities &

Leaders who support my
development

*from an Employer Branding research done in the year 2017

among UnionBank employees, targeted potential employees

from the academe and professionals i “” K




A Focus on Building a Culture of Engagement

" UNIONBANK,

.



Purpose

WELE DA Dl FIT_n the live of others in the

communities we serve by connecting and enabling
them through Smart Banking in the spiritidbuntu.




Values

\ ~_UNIONBANK




UnionBank
Experience

Operational
Excellence

Customer
Franchise

Financial Superior

Innovation

Value

- _UNIONBANK




The Employee and
Customer Journey

GROWING THEIR
BUSINES

TAKING CARE OF THEI
CUSTOMER BUSINESSE

EXPERIENCE FIRST MEETING

___UNIONBANK

SOURCING EXP




UnionBank
Culture & DNA

Career & Growth

Type of Work

. . Employee Satisfaction
People & Relationships POy

___UNIONBANK




Do More, Do Better, Do Greater

O MAGI S

3
Meaning Autonomy Growth Impact Service
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